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MRENL &= R | DESIGN SYSTEM

02 / BRAND PRINCIPLES

Our principles

guide every decision.

These principles define how we design, communicate,
and build the Render brand. They ensure everything
we create is intentional, consistent, and aligned with

our purpcse.

VERSION 3.0

. ©® 0 0 006

01 PURPOSE BEFORE DECORATION

Every element must serve a clear purpcse.
We remove what doesn't add vaiue
so the message stays powerful and ciear.

02 PROOUCT FIRST

The product is the hero, Our design,
phctography, and laycuts all elevate
the can and the eaperience it represents.

03 STRUCTURE CREATES ENERGY

Strong laycuts, bold contrasts, and
directional elements create a sense
of mecvement and forward momentum.

04 CONSISTENCY CREATES RECOGNITION

Fapetition of core elements—logo, coiors,
typography, and graphic language—Dbuiids
familierity and trust cver time.

05 BUILD FROM APPROVED ASSETS

We use the apprcved assets and systems
In this guide to ensure everything we create
IS authentic, unified, and future-ready.

That’s how progress is earned.

ONE PURPOSE.

ENDLESS PROGRESS.

PROGRESS EARNED

BRAND STANDARDS

We don’t chase shortcuts. We build, we refine, and we keep moving forweard.

AD EDITION

02



RENLUD = R | DESIGN SYSTEM

03 / LOGO SYSTEM

Our mark is
built to lead.

The Render iogo is a core asset. it represents
strength, forward motion, and relentless
progress. Uee it with consistency and respect.

PRIMARY LOGO

rReNJER

ENERGY DRINK

LOCKUPS STACKED LOCKUP

Use the approved lockups R — N D — R
when the secondary line = =

IS required, ENERGY DRINK

INCORRECT USAGE

Protect the iImegrity of the
logo. Never aiter the logo

in any of the following ways. X X
Oon‘t atretoh Oon't change
or distort. the coior.

. SYMBOL MARK

The "R° symbol may be uoed
as a stendoinne Identifier In
approved applications.

VERSION 3.0 PROGRESS

RENJER  ReNJden

BRAND STANDARDS AD EDITION

CLEAR SPACE

Maintain a minimum clear spece around the logo
equal te the heignt of the "R” in the mark. No test,
graphics, or edges shouid enter this area.

MINIMUM SIZE

To ensure legibility, never reproduce the logo
smaller than the sizes shown,

PRINT DIOITAL
RENDER RENDER
0.75 in 100 pk
1S mm ® 72 dpl
RORIZONTAL LOCKUP

? RENDER

X X X
Oon't add effeots Den’'t rotate Oon‘t add graphics
or ahadows. or angie. or alemeants.
lNefintary Feverae
EARNED 03



rRENJDER

DESIGN SYSTEM

04 / TYPOGRAPHY + VOICE

Clear words

Stronger impact

Our typography and voice work togetner to
communicate with clarity, confidence, and purpose.
We speak directiy, motivate action, and always
stay true to the Render mindset.

TYPE SYSTEM

DISPLAY

RENDER FORGE
BOLD

Tracking: O

Uee: Headiines

SECTION HEADINS

ACUMIN PRO
BOLD

Tracking: 40
Uee: Sectien Tides

SUBHEAD

ACUMIN PRO
SEMIBOLD

Tracking. 20
Usge: Satheadlines

BO0OY COPY

ACUMIN PRO
REGULAR

Tracking. O
Uee: Bedy Text

CAPTION

ACUMIN PRO
ITALIC

Tracking: O
Uee: Dnage Captions

SPECIFICATION

ACUMIN PRO
CONDENSEO

Tracking. 00
Uee: Technicol inte

PACE NUMUER

ACUMIN PRO
80OLD

Tracking: 100
Uee: Pege Nomners

VERSION 3.0

PROGRESS
EARNED.

KEEP BUILDING

RELENTLESS FOCUS. EVERY DAY.

Pender Enargy ic engineerad to fuel smbition and
rewerd the work you put in. We exist for thuse
who never stop building— Icarning, creating,
competing, and pushing forward.

Designed for progress. Zero sugor. Moximum focus.

1S FLOZ (473 ML) | ZEBO SUGAR | 200MO CAFFEINE

04

BRAND STANDARDS AD EDITION

VOICE PRINCIPLES

DIRECT

We speak with clarity and confidence.
No fiuff. No filler. Just the trutn.

MOTIVATIONAL

We insoire forward momentum
and calebrrate earned pragress.

AUTHENTIC

We stay real. No pretense. No empty
promises, Just purpoee.

RELENTLESS

We never stop improving, creating,
or pushing our Iimits.

TONE IN ACTION

r T
SAY THIS " NOT THIS

Energy for your life.

Progress Eamed.

Keep Bullding. It gives you wings.

Fuet your ambition. The uitimate energy drink.

Engineered for focus. Best taste ever.

Zero sugar. Maximum focus. Sugar freet

TYPOGRAPHIC HIERARCHY EXAMPLE

DISPLAY
(RENDER POROE BOLD)

PROGRESS
EARNED

SECTION HEADING
(ACUMIN PRO BOLO)

SUOHEAD

RELENTLESS. FOCUS. EVERY DAY. (ACUMIN PRO SEMIBOLD)

Rencier Energy ie engineered to fuel ambition

and reward the work you put in. We suist tor BOOY COPY

thoss whe never stop bulkiing—Icaming, (ACUMIN PRO REOULAR)

creating, competing, and pushing forward.

Designed for progress Zero suger. Maximum focur. o+ —8 CAPTION
(ACUMIN PRO ITALIC)

PROGRESS EARNED 04
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05 / COLOR + FLAVOR

Purpose
In every hue.

Our colors energize the brand and define
our fievors. Each one is bold, cwnabie,
and unmistakably Render.

PRIMARY PALETTE

MOLTEN ORANGE

RFFSAQ0

Energy. Drive, Momentum,

ELECTRIC BLUE
AOO76FF

Focus. Precision. Progress.

RENOER BLACK
«00000F

Strength. Feundation. Contrast.

NEUTRAL PALETTE

- - _|
CARBON STEEL SLATE SMOKE WHITE
#O0O0O0OF H2A2A20 HSSG62SC HAOASAS HFFFFFF

USAGE GUIDELINES

e —

BALANCE CONTRAST COLOR WITH PURPOSE

Uoe the S0/30y 10 ruie.
Let neutrals iead.
with coior es the

energy accent.

Uee Mohen Orange for
energy and action.
Uee Electric Blue for
focus and precision.

Ensure strong contrast
betwoen text and
becitgrcund for
maximum legibility.

VERSION 3.0

CITRUS BLACK GRAPE
HFFSAQO HO820FF HO076FF
Bnght. Bold. Unstoppabie. Smooth, Oeep. Confident. Coot Criap. Fefreshing.

BRAND STANDARDS AD EDITION

FLAVOR SYSTEM

Each fiavor owns a distinct color identity that extends
across our packaging, digital, end merketing,

PROGRESS PROGRESS
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I6FLOZGI3mL)

FROSTED BERRY

COLOR COMBINATIONS

Uee for high-energy
mesaaging, action,
calls to action,

and key highligms.

MOLTEN ORANGE
+ RENDER BLACK

Uee for focus. tech,
preciasion. purftormance
and informational
highlights.

ELECTRIC BLUE

+ RENDER BLACK

Uee for typography,
intormation, and
supporting eiements.

RENOER WHITE
+ RENDER BLACK

ACCESSIBILITY

Our color combinations are choeen to meet WCAG 21 AA contrest AA
standerds for digital and print applications. |

PROGRESS EARNED 05



REN DE R DESIGN SYSTEM BRAND STANDARDS AD EDITION

0S5 / VISUAL LANGUAGE ELEMENTS IN ACTION

—_——

Built from

Our visual language is the system of elements
that gives Render its distinct and unified _
look. Use these tools to create graphics BUILDING

that feel powerful, modern, and unmistakably

Render.

N—— FOCUS
SHARPEN MENTAL

CORE ELEMENTS CLARITY

ORGANIC BACKGROUND LINES ENERGY

Flowing contcur lines acd dapth, CLEAR. POWERFUL
mcvament, and a sanse of terrain CAFFEINE
and memantum.

ENDURANCE

SUPPORTS STAMINA
RAISED METAL LINES & PERFORMANCE

Precision cut lines and structured
pattems croate an enginecrad,
high-performence feal.

GLOWINS SEAMS

Energy craclis and liiuminated lines

symbafize power. intanuity, and GRAPHIC APPLICATION EXAMPLES

forward motion.

SPLIT COLOR g

Contraat ccior paliinge highiight BLACK GRAPE Z E R O S U G A R

energy and create instant visual

mpact SMOOTH. DEEP. ir” Ll S
CONFIDENT.

LIFESTYLE MONTAGE

Peal moments of focos, grit, and
progntss. Shew the pursuit, not
just the result.

:Eli:-?: :::LE:Gns reinforce iary BU | LT FD R % 1/ DISCIPLl NE .ﬁl
beneltits and guide guick WHAT'S NEXT | /4 : = CREATES

understanding. 7~ Ad I_" > FREEDOM//_/

FLAVOR ICONS >, 7 L= PR

Quiok visual Idantihers fer each

——

flavor. Lise consistentiy acress
pactaging and digital.

RIGHT FOOTER GRAPHIC Use these elemems together with intention.

The signature crack pattem and TR’ ? Consistency creates recognition.

anchor iayouts and preside beianco Recognition builds trust.

at the bottom of compositicns.

VERSION 3.0 PROGRESS EARNED 06
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07 / COMPOSITION COMPOSITION ANATOMY

Every placement
has purpose. P PROGRESS

Prenery focal

point. Larguat EARNED ' . 7 [ ———

Cominant visual

Surong composition directs attention, element. ey . SR
creates hierarchy, and drives the message S g N s e the compoaition.
home. Follow these principles to build SUEHEAD | S

Supports the

buiids intrigue. FOCUS

SHARPEN MENTAL
CLARITY

—— ——ad

COMPOSITION PRINCIPLES

*
O
kd
o

ENERGY
CLEAR. POWERFUL

CAFFEINE - TEXTURE
BENEFITS
1. ESTABLISH A FOCAL POINT il § ACCENTS
var hierarchy Enhences energy
Make the moat important element ‘ ENDURANCE ity 2
: P : of aupporting SUPPORTS STAMINA ) R R and dapch
the ciear canter Gf attention. informution. & PEREORMANCE . AR A

without competing.

2. BUILD A STRONG HIERARCHY

Use scale, contrest, and specing to
guide the eye through the message.

BALANCE VISUAL WEIOHT

3. GUIDE THE EYE

Lead the viewer with intentional

lines, angles, and directional cues.

4. BALANCE ENERGY & REST COMPOSITION EXAMPLES

Palr high-energy areas with ciean,

open apace to creste impact. HERD LEET CENTER HERO SPLIT ENERGY CONTENT FLOW

PROGRESS

S.ALIGN WITH INTENTION T EARNED - ZERO SUOAR

Use th . [ PROGRESS | A - MAKIMUM FOCU
N ; A L m.den . A . EARNED e, B ’ERO COMP!

conaistancy, and professional polish. % | i BUILT

FOR
WHAT'S

NEXT.
THE RENDER GRID

-—

Our layouts are bullt on a 12-column gnd
to ansure conaistency and fiesttulity

acrcas all aopllcations.

E - % Here on lett, copy and Centered hero creates Split isycuts combine Information hierarchy
E = benofits on right. muximum impect. onargy and story. Oows top to bottom.
'3 & Creates a strong entry Best for simple, Uee contrest to create Supporte scans and
point and clear fiow. high-energy messages. dynamic tension. quiok understanding,
12 COLUAINS
PROTIP v Is the focal point clear?
? Before you design, dafine the focal point, Before you add elements, v/ Does the hierarchy guide the eye?
define the hierarchy. Intention firat. Design second. v Is there baiance between energy and rest?

VERSION 3.0 PROGRESS EARNED 07
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08 / PHOTOGRAPHY

Real moments
Relentless focus

Our photography captures drive, discipline,
and progress in every environment.

We show ambition in action—authentic,
high-energy, and uncompromising.

e —

PHOTOGRAPHY PRINCIPLES

AUTHENTIC & ASPIRATIONAL

Show real people pushing iimits

and building eomething meaningfut.

ENERGY THROUGH COMPOSITION

Use angles, leading lines. and contrast
to create intensity and torward motien.

DRAMATIC & CONTRASTY

High contreat, deep biacks. and
pops of brand color create impact.

FOCUS ON THE SUBJECT

Shaliow depth of field, saiective focus,
and intentional framing drive attention.

ENVIRONMENTS WITH PURPOSE

Locations should feel real and reintorce
our reiantiess pursuit of progress.

COLOR WITH INTENT

Use Maiten Orange and Electric Biue

accents to energiee and unite.

PHOTOGRAPHY STYLE

Lo

TONE LJONTINO
Bekl gritty, and cinematic Dramatio, directional, natural
or herd fighn
CONTRAST
High FOOUS
Subject-difven with
OOLOR bectground saparation

Desaturated anvirenments

with punohy accems MOOD
Octermined, focused,

and unstoppaule

VERSION 3.0

BRAND STANDARDS AD EDITION

PHOTOGRAPHY EXAMPLES

PROGRESS
ISN'T GIVEN
IT°'S EARNED

DO’'S & DON'TS

X% £5
S~

Uee natural Show raal Keep the subject Avoid over- Avoid cluttered Avold ctaged
er rewistio environments in focus and gaturation and bschgrounds er oveny posed
lignt eauroes, and testures. well-framed. heavy fihers. and dietractione. atock imagery.
PROGRESS EARNED 08



BRAND STANDARDS AD EDITION

RENL E R  DESIGN SYSTEM

APPLICATION EXAMPLES

09 / ICON SYSTEM

Simple icons.
Strong meaning.

Our icons communicate key product _ ¥
benefits and category cues at a giance. Ri= N & e N PERFORMANCE
PROGRESS EARNED - ¢E
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| ™
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ENOURANCE

Bold, consistent, and easy to understand

. . ZERD SUSAR
acrcss every application.
N /IR L FLAVORED

CORE BENEFIT ICONS
CITRUS
FOCUS NATURALLY FLAVORED

Sharpen mental ctarity
and concentration.

16 FI. 0Z (473 mL)

ENERGY ON CAN ON PACKAGING ON DIGITAL

Cican. pcweriul energy — — =
when you nced it,

ENODURANCE ' PROGRESS ! ' REN D:R
. FARNED. REND=
Suppons stamine and rrisrsess T = ER
long-leating performeance., & el N e PROGRESS
L 4 .II EH
/ o ff'?fj__’m_” EARNED.
PERFORMANCE 1 s e =8
Designed to help you A (©) Hare £y Focos
pertorm at your best B ENERGY
/= ALL DAY . O\
ZERO SUGAR ] [omamsere /K\) ENDURANCE Gt EROURANCE
CITRUS o
All the energy, k| PERFORMANCE
_ APPROVED _ .
B | 10 PERFORM ~—~. TERO y
NONRIGT e SEgw- y S () suGR e Y 2ERD SUNAR

i §
ST/ PERFORMARCE

NITHOUT COMPROMISE

MATURALLY

muset IRECY [ € N A EX FLABOOED
CITR 5_ e
— 1 70 PERFORM

prI7 ) et

NATURALLY FLAVORED

Pramium fiavor from
natural souroces.

[ e Pl (3] Colind

CAFFENE DONTENT

|| l IHI -
EO0aa " Tasel

MADE IN USA
Preudiy developed and
made in the USA.

AR » Q&

CATEGORY & FLAVOR ICONS
ICON STYLE GUIDELINES ===

CATEGORY ICONS
K N 0,0
CRID BASED SOLDSTRGNE SIMPLETONNS HION OONTRAODT SEALASLE FA -I I | I- @
Boltcaesatontert  Sesag utifoen Ceeodmpes. Cesnigredtor daanry Crep endlegole

eI | Womaag iy | FomERaRiay: | ORONEIGUPE. || |9r ety e fu ENUROY ONINE ~ PERFORMANOE  MENTAL FOOUS CITRUS BLAOK ORAPE  FRODTEO BENRY
ead dantg sauleemimpatt detain, kech preunsts. pent 00 d gial

FLAVOR ICONS

H i

REMEMBER:

v Use appreved icons oniy
v Keep clear space around icons

CONSISTENCY BUILDS RECOGINITION.
Use our icon system consistently across aff touchpoints
to create clarity, trust, and instant brand recognition.

)

v Never aiter, stretch, or recolor loons

VERSION 3.0 PROGRESS EARNED 09
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10 / LOGO USAGE CORRECT USAGE

One mark.
Many applications.

Our logo is the primary identifier of the Render

rRENJDER

ENERDBY URINAK

brand Use it consistently and correctly to

buiid recognition and trust.
¢ High contrast on derk ) High contrast on & On photograohy with

backgrounds light bockgrounds sutfioient contrast

i —

PRIMARY LOGO

RENDER RENDER

ENERGY DRINK

€@ On brand textures & Reverse logc on & On metaliic textures
LOGO VARIATIONS and pattams brend coiors stith contrast
rRENDER rRENDER
ENERGY DRINEK ENERGY DRINK INCORRECT USAGE
PRIMARY REVERSE MOND
i
— — — V— ‘
RENDER RENDER __wP¥
ENERGY DRINK ENERGY DRINK aédgﬁht
LOGO CLEAR SPACE cnE
o €3 Oo not stretch €3 Do not change €3 Oo not rotate
VIGRILI Cigor space or dietort cciors the logo

. R =_ N D =_ R equal to the height

| - of the "R" arcund

- ENERGY DRINK - - |
the entire logo.

RENJDER

ENEREY URINK

MINIMUM SIZE

€9 Oo not add shadows, €) Oo not place on busy €) Oo not aiter spacing

ol WAL glows, or effects or low-contrast arcas or lockups
Micimum wiclth Micimum width
075 la 08 mm) 130 ps

RENDER RENDER

ENERGY ENERGY T s

_ THE “R"” MARK
076 170 ps | —

Uege the "R™ mark

for social avatars,
LOGO NOTE ? ? watermarks,
The 'R™ mark may be uced as a secondary pattems, or
Identliier or desigrr element, but never as secondary
a replacement for the primary logo. PRIMARY REVERSE CIRCLE OUTLINE applications,

VERSION 3.0 PROGRESS EARNED 10
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11 / TYPOGRAPHY TYPOGRAPHY IN ACTION

Words that
carry weight. G CROGRESS

Our typography system is bold modern, KEEP

E
LRI NIN (5
H? / SUBHEADLINI QUL [.: | "\] L._L

and engineered for impact. Use it consistentiy
to communicate with clarity and authority.

TYPE HIERARCHY

HO / BECTIONTITL -

BUILT FOR
WHAT'S NEXT.

B80O0OY OOPY - .lean enargy. Zerc sugar.
Iteximum foour. Des'gnud

to help you pertorrn at

RENDER STRONG yout best, cvery doy.

BEBAS NEUE BOLD / ALL CAFS / -21S TRACKING

H2 / SUBHEADLINE
PROGRESS EARNED.
EXO 2 SEANBOLD / ALL CAPS / -0i5 TRACKING

USAGE EXAMPLES
H3 / SECTION TITLE il

Built Tor what s next.

PACXAOGING BIOITAL / SOCIAL

EXO 2 BOLD / SENTENCE CASE / -0% TRACKING

%

RENDER DISCIPLINE
PROGRESS EARNEP CREATES

=

=4 &4 &5 @ FREEDOM

|

%

BODY COPY

i

r=e

oA
=
e

RENUER RENDcR RENDER

g AR .
. Ny - 2 . E— -
SELAVERS l 9 1
== 27 7
SERO BUGCAR -~ ZOOMOD CATTUEINE

We dont wait for cpportunity. We build it. Every tep,

[
5 &
= L3

every hour, every decision moves us forwerd.

[ f g =] D O @ OO =i~ CO
. ¥

EXO 2 REOULAR / SEUTEUCE CASE / -0 TRACKING

PRINT AD MEROHANODIDE

TYPEFACES

GREATNESS
ISN'T GIVEN

\ L

NOPORSTUVWXYZ
0123456789

BEBAS NEUE ABCDEFOHIJKLM

RENDER =

EXD 2 FAMILY Aa Bb Cc 0Od Ee FI Og Hi 6 5k U oim
SUDNEADS. TITLES Nn Ooc Ep Og llr Ss Tt Uo Vv Wiy Xx Yy 22
AND BOOY OOPY 01234557889

BEST PRACTICES

Use Eebes Noue oniy for HI headiines, v Eatabliah clear hiurarchy. HI grabs attention, body delivers details.

Use Exo 2 for all other text (H2, H3, body. captionel. v Use all caps for headiines and subheads.

T

Maintain tracking values ss ahown. v Keep body copy sentence case for readabiity.

v Ensure strong contract between text and beckgrcund,

NaN N AN

Avoid using mcre than two typefoces.
v Maintain consistunt apacing and alignment.

VERSION 3.0 PROGRESS EARNED 11
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12 / COLOR SYSTEM

BRAND STANDARDS AD EDITION

COLOR USAGE

Color with
purpose.

Our colors are electric, confident,
and high contrast—designed to stand
out and communicate energy, focus,

SO — | BUILT FORE™

FAV R\ HAT'S
" NEXT.

and progress.

o

Electric Blue on dark Molten Orange on light Blue and Orange togother
creates focus and energy. creates heat and motivation. create balance and intenaity.

E—_—e—

COLOR PHILOSOPHY

Electric Blue energites and cools.

Moiten Orange ignites and motivates.
Deep neutrals creste strength and focus.
Together, they bulld a bold, high-energy
visual identity,

COLOR PROPORTION GUIDE

————

PRIMARY PALETTE

20% 10%

NEUTRALS ELECTRIC BLUE MOLTEN ORANGE

ELECTRIC BLUE du s (Feundation) EreiEy) (Reat)
0 102 255

100 60 0 O

ENERCY. FOCUS. CRIVE.

Neutrals buiid the foundation. Blue drives energy. Orange delivers impact.
Maintain this balance acrcss all applications.

4FF4000
MOLTEN ORANGE _——
POWER. MOTIVATION. HEAT. 0 60 100 O ACCESSORY COLORS
NEUTRAL PALETTE -
10A0104 VOLT OREEN ELECTRIC PURPLE ICE CYAN ENERGY YELLOW
RENDER BLACK 0 10 10
T —" HEX A30FFI4 HEX B8A28E2 HEX AOOEOIF HEX AFFDIOO
0 00 100 R68 57 255 20 RO8 138 43 228 RS8 0 224 255 RGB 255 209 O
CMYX 70 O 100 O CMYX 00 80 0 O CMYX 70 0 10 O CMYX 0 15 100 0
STEEL GRAY i“j‘fi?
INOUSTRIAL. PEFINED. 0"0 0 90 Use eccessory colors sparingly for highlights, accents, or special promotions.
4404054
GRAPHITE Spe A ACCESSIBILITY & CONTRAST
BALANCE. BEPTH. S O
HEX #8363868
ASH GRAY
ROS 179 178 184 reNDerR
SUETLE. SUPPORTING. e e o T b B o
& High contrast @ High contrnst & Sulficient contrnst €) Low contrest
COLOR IS ENERGY. (Pass) (Pass) (Pass) (Fal()

Use color intentionally to create
Impect guide attention. and

reinforce the Render mindset.

Always ensure text and key elements meet minimum contrast standerds

for resdability across digital and print.

VERSION 3.0 PROGRESS EARNED 12
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13 / TEXTURE SYSTEM TEXTURE LIBRARY

- OROAIND RALGED CRAOR CLOWINDO SPLASN SPLIT
u I ex u re. CACKCROUND LINES METAL LINES STYLES SEAMS STTLES COLOR
Real depth.

Texture Is a core part of the Render identity.
It adds depth, energy, and a sense of
engineering to our visuals, Use texture
intentionally to create contrast, guide
attention, and bring designs to iife.

pE——gn

TEXTURE CATESORIES

ORGANIC BACKGROUND LINES

Subtie topograchie and wave pattems Uee textures at varying opecities and acales to create aubtle depth or bold impect.
that create movement and tiow.

RAISED METAL LINES TEXTURE USAGE EXAMPLES

Engineered line work that delivers —
SUOTLE BACRGROUND STRUCTURED IMPACT ENEROY FOCUS PRODUCT IUCHLIAHT

/

& f“

v
4 /.

/ e

atructure, direction, and atrength.

=
F

CRACK STYLES

Fractured enargy pattems that
ead intenaity and higbligin.

BUILT FOR
WHAT’S

NEXT

PROGRESS
EARNED

GLOWING SEAMS

Eiectrio onergy ceams that dnas
focus and oreate high impect.

SPLASH STYLES

Water, toe, and hquid elements
that edd realism and retreahmaent.

11 o

SPLIT COLOR Subhtle texture Structured lines add Textures and glow Spiesh textures create
Oual cclor treatments that adds depth without direction, atrength, draw fecus to the realism end eievate
Fepresent DElance. and contyes:. dietracting hom and an engineered teet. hero alement. the product.

the message.

TEXTURE PRINCIPLES DO'S & OON'TS

L —

ENHANCE. OONT COMPETE V’

Textures soppert the messnge.
They never ovarpcwer it.

20-40%
OPACITY

CREATE OEPTH
Uee texture to bulld dimansion

and siaual hierarchy.

Oe cso approved Do aciust epacity Do ose textures Oon't combioe Den't uve oll~orand Den't overpower
textures. fer subile degth, te create coatiest too meany teatures. textures or celors. the message.
USE WITH INTENT
and energy.

Every texture should have a purpese—
energy, contrest, focus, or raaliam.

STAY CONSISTENT

TEXTURE EOQOUALS ENEROY. Q TiP:
Uae epproved textures and treatments ? -

When csed aulh purpose, oexture bwids esoitement. Uee textures consistantly acrces

to maintain a cohesive brand ioek. comntuaticetes atrengtit, ond oreates a diatinct at tcuchpoints to bulld a strong.

vieual presence for Rentier. onftiad brand eapatienne.

VERSION 3.0 PROGRESS EARNED 13



DESIGN SYSTEM

rRENJDER

14 / PATTERN SYSTEM

Consistent
patterns.
Stronger brand.

Our pattern system creates visual rhythm,
reinforces cur engineered identity, and
brings energy to every application,

———

PATTERN LIBRARY
ORGANIC BACKGROUND LINES

01 02 0S8 04 05

CORTOUR ORIFT CLEVATION SUNT

TOPO FLOW WAVR CURRENT NIOUR UINE

RAISED METAL LINES

02 02

01
OIADORAL OUT NORUONTAL FLOW VERTIGAL RISE CNEVRON WMPACT OURVED FLOW

04 05

CRACX STYLES

01 02 03 04 06

FIME HIURLINE LIGHT FRACTURE MGCOSRATE CRACK OLER FRACTURE CKTREME CRACK

SPLASH STYLES

WIET SPRAY

SPLIT COLOR TREATMENTS

01 02 02 04 05
OMORE SPUT CRAOK SPUT ENEROT SPULIT STRCAK SFUIT OLOW SPLIT

PATTERNS BUILD RECOGNITION.

Use these pattermns consistently to create

X

cchesion, energy. and an unmiatukable

Hlender presence,

VERSION 3.0

PATTERN USAGE EXAMPLES

PACKAOING

RENDER
PROGRESS EARNED

% eEENAMAIAE

@ SERO FiCAS =8 2% 38

: » .
ATLATAY . ENDER AENDE: AENDE:

1| A
ELM BesY I¥ - ' - E r
SELIERD =z 3 F B

SERO BUGAR * 700MO CATTEINE

Crack and caised metal pattems
create impect and shelf presence.

PRINT AD

PROGRESS
EARNED

FeAET IMEAGT CTMNTY

3y 5 O \ArGOAREE

Layered pattems guide the eye
and support the message,

BEST PRACTICES

I‘l; ™ el "]_- | I l:;. ]
A - ] TRl
MU LU li: 1 1IN

BRAND STANDARDS

DIGITAL / SOCIAL

DISCIPLINE
CREATES
FREEDOM

—

mE EBEER . |’
BUILUDING
b N | s e !

Organic lines and glowing seams
add depth without dietraction.

MERCHANDISE

Subtle pattern placement enhances
premium teel and brand consistency.

LAYER WITH PURPOSE
Ccrabine pattems olth
intent te crunte dapth

end hierarchy.

FOCUS ATTENTION

Uee pattems and gluw

te dirnct attentien to

hero olements,

O
©

MAINTAIN CONTRAST
Ensute pattems pever
compete alth key

content.

KEEP IT CLEAN

Aveid averuaing pattems,

bingatice spece is

poererfie,

O

R

N~ TIP:
:O; Start subtle, then buiid. Layer patterns gradualiy and

rafine untll the design teels pcwartui and intentional.

PROGRESS EARNED

CONTROL OPAQITY
Adjast opesity to create
sutitiety or bold enpect

as needed.

STAY CONSISTENT
Uee apprevad patterns
te maintaie a andtied

brand evporience.

14



Desigh System

Brand Standards
AL Edition

Progress Earned.



