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Art director with a hands-on design background spanning brand identity, packaging, campaigns, retail, digital, and motion.
| develop concepts, establish visual direction, and carry ideas through production—balancing brand consistency with the practical demands
of each channel. My work ranges from national retail programs to self-directed brand systems, with an approach built around clear thinking,
strong craft, and execution that holds together across every touchpoint. Scan the QR code to view selected motion and production work.
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Packaging has to do more than look good on shelf it
has to survive production, shipping, merchandising,
and the realities of retail. My work spans food, consumer
products, and technical goods for brands including
Kellogg's and National Geagraphic. I've taken projects
from concept and structural development through art
direction, print-ready artwork, renderings, and production,
balancing brand impact with the practical details that
make a package work.
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MAGAZINE ADS

These national magazine ads span CPG, healthcare,
retail, and consumer products, but the discipline is the
same: understand the audience, clarify the message, and
build a visual hierarchy that earns attention. | developed
concepts, art direction, and finished layouts around
different business goals—from product education and
promotion to brand-building and event identity. The result
Is a range of work that stays focused, audience-aware,
and purposeful.
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PDQs & SIDEKICKS

PDQs and sidekicks combine packaging, merchandising,
and distribution in a single retail system. For nationwide
programs, | developed graphics across multiple formats
and SKUs while working within structural, pack out, and
store-execution constraints. Each piece had to be easy
to deploy, immediately recognizable, and strong at the
point of purchase turning a compact display into a
consistent extension of the brand.
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LOGO + IDENTITY

Long before generative tools could produce a page of
logo options in seconds, these identities were developed
the traditional way through client conversations,
research, sketching, concept development, & refinement.
The tools have changed, but the thinking behind a strong
identity still matters. I've kept this selection in my portfolio

because it reflects the visual judgment, problem solving,
and design craft that continue to inform how | build
brands today.

<

WEEPING PROPHETIC

M E A NS E N D

m a g a z | n @

¥ AUDIC DRAMA

e

% foryour money (i)
& 4 Sund y“mf‘:'fsr’ magazine

ay, April 20

c?;a/gw ;w@’»zz

/‘Salutig

Heroes
Together

Walmart

for your money ;. Y
el5 %)

ARTDIRECTION | BRANDDESIGN | CONTENT SYSTEMS WWW.JBAKERSYP.COM * JONBAKERPRODUCTIONS@GMAIL.COM * 479.426.9855



NATIONAL PRINT

Warking at national retail scale means designing for
speed, volume, and consistency without losing the
idea. | created weekly print programs ranging from
single-page ads to 20-60 page Tabs and FSls distributed
through Sunday papers, in-store programs, and digital
channels. The process included buyer meetings, hand
sketched concepts, studio art direction, page design,
and print production coordinating hundreds of products,
prices, images, and deadlines into clear, shoppable ; - R o
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navigate and consistent with the brand. | developed
flexible page structures, typographic hierarchies, image
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PALLET DISPLAY & ENDCAPS

DISPLAY STRATEGY i

Retail design has to work in three dimensions. Across 23 DTy
pallet displays, endcaps, in-store demos, hangtags, Pl e ‘Fnsﬁw
and floor fixtures, | developed branded solutions that L P <
balanced visibility, space, product access, and store
execution. The wark carried campaign ideas into the
physical environment, helping products stand out
while giving retailers and sales teams practical tools
they could deploy consistently.
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WEBSITES

EMAIL BLASTS EXPLOR -
DIGITAL DESIGN s, 2 - —

. " - Game Day Savings |
Across email, display advertising, social, and web, e )
| translate brand andy campaign gystems into digital on Prevacid24HR
formats built for clarity and consistency. My work
includes email templates, digital ads, website page
concepts, and developer-ready visual assets. | move
from early layout ideas to polished comps with close
attention to hierarchy, readability, and how each
experience connects back to the larger brand.
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INSIDE THE BRAND

Brand communication also has to work inside the
organization. | partnered with HR, marketing, and
leadership teams to create internal campaigns, event
materials, email templates, signage, brochures, direct
mail, and workplace communications. The work
translated business messages into clear, approachable
design-helping employees and customers understand
initiatives, participate in programs, and stay connected
to the brand.
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our annual heritage event:
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