
From solo shoots to full-scale productions, my video work blends storytelling, strategy, and technical 
precision. I’ve scripted, directed, filmed, and edited content for brands, events, and campaigns capturing 
everything from drone footage to multi-camera interviews. Whether boosting e-commerce, driving 
engagement, or elevating brand identity, each project is crafted to connect and convert. This demo reel 
showcases my hands-on approach, creative vision, and results-driven execution. Scan the QR code to 
watch how I turn ideas into impact—one frame at a time.

JonBakerProductions@gmail.com    •   479-426-9855   •   WWW.JBAKERSYP.COM

https://youtu.be/0OChOwOZLEg?si=lrNh06OfOfCsO7ca

https://www.jbakersyp.com/


Ever wonder how a telescope kit ends up 
looking as inviting as your favorite cereal 
box? My packaging designs span everything 
from National Geographic gear for aspiring 
explorers to Kellogg’s classics on the break-
fast aisle. Each box must not only shine on 
shelf but survive shipping and stand out on 
crowded pallets. I own the process from con-
cept sketches and structural prototypes to 
print ready artwork, pallet renderings, and 
even product photography. This curated se-
lection offers a glimpse at how I build pack-
ages that sell, ship, and leave a lasting impact 
long after they land on store shelves.

PACKAGE DESIGN



 ww

From wellness enthusiasts to busy young 
families, backyard stargazers to proactive 
health seekers, these full-page print ads 
landed in national magazines and spoke di-
rectly to their audiences. I even crafted the 
visual identity for Walmart’s charity golf 
tournament, blending polished professional-
ism with community spirit. Each piece was 
built to capture attention visually, connect 
emotionally, and drive action—whether ed-
ucating consumers, inspiring brand loyalty, 
or prompting immediate response. Different 
messages, different goals, but one consis-
tent approach: clarity, empathy, and design 
that demands a second look.

MAGAZINE ADS



Ever wondered how brands grab your atten-
tion in every Walmart aisle? That’s where 
PDQs and Sidekicks come in. These card-
board fixtures aren’t just displays they’re 
smart distribution strategy, pre-packed for 
easy shopping and built to drive sales fast. 
Designing for a nationwide rollout means 
every inch must work structurally, visually, 
and logistically from day one. What you see 
here is a glimpse into that process: from en-
gineering sturdy trays to unifying branding 
across formats, store layouts, and SKUs. It’s 
high-volume design with real-world impact 
that connects products to people.

PDQS & SIDEKICKS



We’ll match the price of any local competitor’s
printed ad for an identical product.
See registers or customer service for details.Sunday, April 20

I almost left logos off this portfolio. With AI 
tools now spitting out marks in seconds, true 
logo craft risks being lost. But these symbols 
weren’t born from prompts or presets—they 
grew out of client conversations, hand-
drawn sketches, and countless refinements. 
Each logo tells a story, captures a brand’s es-
sence, and proves my skill as a visual think-
er and problem-solver. In a world of instant 
downloads, these marks stand as a testa-
ment to intentional design that resonates.

LOGO DESIGN
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Dice Games each
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Radio Flyer Lights
and Sounds Bike

74each
74

Radio Flyer
Pathfinder Wagon

33each
73

Radio Flyer My 1st 
Scooter Sport

43each
73

Radio Flyer
Fold and Go Trike

Was $59.87
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Razor Steel Scooter, 
Princess or Cars Scooter,
or Switchkick

 
 

Princess or
Cars 6V Quad 
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20" Rocket or
Seastar Bike

  
 

Assorted Board Games

$88each
 

20” Mongoose FSG
or Outerlimit
Bike

Photography Direction:

4a) Shoot red mic. Caucasian boy from 6 to 8 years old in dramatic rock and roll pose with rock star attitude expression.  

4b) 
4c) 

Silo straight on.

4e) Hello Kitty ear buds. Silo as drawn. Cords going towards gutter. Please be mindful of space.

Shoot back of earbuds individually. Hello Kitty, Monster Hight, and Gummy Bears earbuds.

4i) 

Photography Direction:
5a) ngle and shoot as drawn.

5d) 

5h) 
5i) 

  

5j) ngle and shoot as drawn

5k) ngle and shoot as drawn

5m) 
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Learn more
Scan with our free app: 
walmart.com/mobile or 
text WMTAPP to 63257
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Available in our Toy department.7each
44

Character
 Earbuds
Styles may vary 
by store.

Fun gifts at big savings. 
That’s just how we roll.

Low prices. Every day. On everything.

988
each, Was 11.97–$15

250
each 588

each497
each

1984
each

1984
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Paper Jamz™ 
Pro Mic 

6 each
97

Select Dice
Games

1997
Was 24.88

3997
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19 each
88

Razor® Steel Scooter, 
Princess or Cars Scooter, 
or Switchkick

  
 

Radio Flyer® Lights
and Sounds Racer™
•	 Pink	also	available

49 each
97

Huffy® 
20" Rocket or
Sea Star Bike

$88each 
Was 94.98

 
Mongoose® 
20" FSG or 
Outer Limit
Bike

5987

7474
Radio Flyer®
Pathfinder 
Wagon

4373
Radio Flyer®
Fold-and-Go 
Trike

$29Was 33.73
Radio Flyer®  
My 1st Scooter  
Sport

 
 

Princess or Cars 
6-Volt Quad 

Every week I designed a suite of national 
print campaigns—from single-page ads to 
60-page circulars—known internally as Tabs 
and FSIs. These 20–60 page product guides 
landed in Sunday papers, in-store tabs, and 
digital inserts, all aimed at driving traffic and 
boosting sales. My process kicked off with 
buyer meetings to pick standout products, 
followed by hand-sketched page concepts 
and art direction in the studio—nailing light-
ing, angles, and styling. From grainy thumb-
nails to final print-ready files, every decision 
moved the needle. They look like flyers; be-
hind them lie strategy, logistics, and creative 
muscle at massive scale.

NATIONAL PRINT



From concise 20-page guides to epic 100+ 
page books, these catalogs are bursting 
with product specs, imagery, and technical 
details. Whether destined for print or digital 
platforms, my goal stayed the same: make 
dense content feel approachable, on-brand, 
& visually compelling. I designed flexible 
layouts, fine-tuned typographic systems, 
prepped images to perfection, & managed 
end-to-end production. Some editions 
leaned into storytelling, others focused on 
specs but every catalog remained clean, in-
tuitive, and built to scale.

CATALOGS



Pallet Displays & Endcaps

In-Store DisplaysHangtagsIn-Store Demos

From floor level pallet displays to premium 
endcaps, these retail environments and 
event materials turn product showcases into 
memorable shopping moments. I engineered 
robust pallet setups, curated endcaps that 
halt shoppers in their tracks, and designed 
activation kits—from tabletop displays to 
handouts that empower sales associates at 
in-store events. These integrated, strategic 
solutions drive visibility, spark engagement, 
boost brand loyalty, and ultimately lift sales.

DISPLAY STRATEGY



WebsitesEmail Blasts

Digital Ads

Across digital channels from email blasts 
to display ads and web pages—my designs 
engage audiences and elevate brand mes-
saging. I craft templates, display ads that 
cut through the noise, and website page lay-
outs. Each piece is optimized for readability, 
branding, and conversion, ensuring cohesive 
experiences online. Every project starts with 
sketches and evolves into polished assets; 
I ensure designs are developer-ready for 
seamless integration.

DIGITAL DESIGN



These designs fueled internal culture and 
customer outreach, supporting both teams 
and audiences. From lunch & learn posters 
and event signage to postcards and bro-
chures, I partnered with HR, marketing, and 
leadership to inform, engage, and promote. I 
produced email templates, in office banners, 
and mailers that landed in breakrooms, in-
boxes, and mailboxes with clarity. Simple in 
look, they reached thousands driving align-
ment, loyalty, and pride humanizing brands 
inside and out.

INSIDE THE BRAND


